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Q1 After a first glance, how effective is this label in showing that the fuel
dispensed from this nozzle could be hazardous to certain types of

engines?  
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Q2 After a first glance, how effective is this label in showing that the fuel
dispensed from this nozzle could be hazardous to certain types of

engines? 
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18.64% 96

81.36% 419

Q3 Which of these labels most effectively conveys that E15 is dangerous
for boats, motorcycles, lawn mowers, and other outdoor power equipment?
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Q4 Which of these labels best conveys that the label is a "Warning" for
consumers?
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Q5 Considering only the text on the labels, which of these labels uses
more effective language in communicating the hazards and risks of E15?
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Q6 How does the inconsistent placement of the E15 label at gas pumps
impact its effectiveness in capturing consumer attention?           
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Q7 Based on the color of these labels, which of these labels most clearly
conveys the idea that this label is a warning for consumers?
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Q8 Which of these labels more effectively conveys the dangers of E15?
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Q9 Which elements of these labels make it easier to understand their
messages for consumers? (Check all that apply)       
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Q10 Which elements of these labels make it harder to understand their
messages for consumers? (Check all that apply)      
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Q11 Age
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Q13 Household Income
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